Evening With Legisbttors
The Associated Food Dealers’ third annual Evening With the Legislators
was another big success, as the AFD hosted the state’s Legislators whieh
saw a turnout of some 150 persoms. Pictured above, from left, Rep.
William Copeland, AFD’s R. Jerry Przybyiski, Rep. Thomas Anderson,
and AFD chairmam Ray Martymiak. (See Stovy, Photos on Pege 3)




Nothing says value
like Del e features

Housewiiwes know DEL MoNTE value to

. B . ATTENTION GROCERY OPERATORS: At various times
begin with. Feature DEL MONTE products in a | Del Monte Corporatiiom offers allowances for the advertis-

f ing or displaying of DEL MONTE Products. For detaills, ask
display, and they‘re sure to respond. For spe- your supplier or write to the Advertising and Promotion

i H i Departrment, Del Monte Corporatiiom, P.O. Box 3575, San
cial dlsplay_matemlaﬂ,, contact your Del Monte Praveisce, CA 84119,
representatiive now,

The brand women know best.




AFD Arvmoal Eegistative Night Big Success

Some 150 Senators, Representa-
tives and Executive and Judicial
branch officials were in attendance
at the Associated Food Dealers’
third annual Evening With the Le-
gidktiors held recently at the Capi-
tol Park Hotel in Lansing. The event
is designed to help food dealers get
better acquainted with their legisla-
tors while at the same time discus-
sing various problems or issues ef-
fecting our imdustry.

AFD Treasurer, Jerry Yono, chair-
man of the event, said he was de-
lighted with the turnout, which was
the association’s biggest yet for this
particular event.

The AFD distributed position
papers on several pending bills to
aid the Legislators when they act
on them. Two principal bills dis-
cussed at the time were House Bill
4891 to increase the Liquor mark-
up to package store licensees to 15

percent, which the AFD strongly
supports; and H. B. 4926 to elimi-
nate one-way beverage containers,
which the associatiom opposes.

Association officials attemdiimg in-
cluded Ed Acho, Mike Najor, Tom
Violante, William Welch, Michael
Giancotti, Alex Bell, Paul Eelice,
Louis Vescio, Ray Martymiak, R.
Jerry Przybylski, Lafayette Allen Jr.
Ed Deeb and several AFD guests,
in addition to the Legislkators.

REP. BILL S. HUFFMAN (D-Nvadiison Heights), left, and
Rep. Ray Smit (R-Amm Arbor), center, chat with an AFD
gmest during the association’s recent legislative night festivi-
fies in Lansing,

HELPING THEMSELVES to the tasty buffet were, from left,
Rep. George Prescott (R—Tawas City), Rep. Daisy Elliott
(D-Detroit), Rep. Edgar Geerlings (R-1Twiin Lake) and Rep.
James Defebaugh (R-EBinriingham). Over 150 persons attended
the big event.

LOUIS VESCIO of Vescio Super Markets, center, and an AED
vice-president, goes over food industry problems with Rep.
Doug Trezise (R—Owosso), left, and Rep. Bert Brennan
(R—Saginaw) at AFD"s third annual Evening With the Le-
gislators.

REV. WILLIAM H. COLQUITT of Allen’s Super Munkets,
right, explains some of the operations of the food distribution
industry to some of the Legislators who attended the AED
legislative night. From left, are Rep. Mel Larson (R-Oxfford),
Rep. William Kieth (D-GGadden City), and Rep. Earl Nelson
(D—Lansing).
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434 West Eight MEIP;;:.; 4]2)_ St;gg' ichigan 48220 On behalf of the Wayne County Intermediate School
) District, I wish to thank the Associated Food Dealers

EDWARD DEEB, Editor and your executive director, Edward Deeb, for panti-
JUDITH MiacNICHOL., Office Secretary cipating as a major presenter at our 9th Annual Career
KAREN HARDESTY, Insurance Seoeinyy Guidance Conference. Programs of this sort are most
OFFICERSS— 1197744 valuable when participants have an opportumity to
. interact with company representafives concenriig
PHIL LAURI, Presitiant A
Lauri Bros. Super Miarket. . .............. Detroit topics which are of interest to them.
RRAYMUR R YWIAKIK Chdiamranan Now that educators are aware of your willingness to
Ray’s Prime Mieat Stores ............... Trenton “become involved™ and provide in-put where needed,
LOUIS VESCIO, Viee Prestddent we can only hope that they will take advantage of this
Vescio Super Miarkets. . . ............... Saginaw opportunity for expanded dialogue. The commumiiz-
PHIL SAVERINO, Vice Prestddent tion of ideas, needs and interests can be extremmsly
Phil's Quality Miarket . . ................. Detroit valuable toward bridging the gap which was ackmomw-
EDWARD ACHO, Vice Presiddent ledged to exist during the conference.
J-ASuperMaket..................... Detroit
JERRY YONO, Trasasiteer Phvlli . -
. yllis E. Smith, Coordinattor
Imperial Quality Markets .. ..... e Detroit Wayne County Intermediate
EDWARD DEEB, Executive Director School District Conference
GEORGE BASHARA, Legel Advisor
DIRECTORS
STAN ALBUS — Stan's Super Markets ........... Detroit
LAFAYETTE ALLEN, JR. — Allen's Supermarkets . Inkster DETROIT REN DERI NG
ALFEXXBELL —VWiillage Food Manket .v. ... ... Grosse Puinte
SIDNEY BRENT — Kenilworth Market . ......... Detroit
GEORGE BYRD - Byrd House of Meats- . .... ... Livonia
SAM COSMA — Atlas Super Market ............. Pontiac
PAUL FELICE - Felice’s Quality Market .. ...... Pontiac m P A NY
MICEAEEL GIANCOTT] — Auburn-Orchard Markets. .. Uirg
LOUIS GEORGE — Crown Food Markets . ........ Detroit
JACOB GRANT - Farmer Grant's Market - .. .. Ann Arbor
JACK HAMADY - Hamady Super Markets. - - - -- .- .- Flint SINCE 1850

DON HARRINGTON — Meat-N-Place . - . - - St. Clair Shores SINCE 1850
SID HILLER - Shopping Center Super Markets . . Southfield
GEORGE JERRY = C, Jerry’s Super Markets - . - Port Huron

DANNY KNOPPER — Danny’s Super Markets - .- - . Detroit
¢DONALD LaROSE — Food Giant Super Markets - . - Detroit SUPERIOR SERVICE — TOP MARKET VALUES
GENE MATTI — Town Square Super Market. . - - . Dearborn _
MOYED NAJOR — Publix Super Market -+ - .- - - - - Detroit SUPERIOR SERVICE-TOP MARKET VALUES
JAMES PEABODY - Peabody’s Market - ..-.. Biming:am
JERRY PRZYBYLSKI-Jerry’s Butcher Shoppes — tte
RAY SHOULDERS — Shoulder’s Markets ....... Detroit
LEONARD TAGLIAVIA — Dan-Dee Super Mazkiedts.. Detroit
AALEN\WERBRUGGE - WertinuggsdsMazkedt .. Grasse: Podintee . .
THOMAS VIOLANTE — Holiday Super Market . . Royal Oak 1923 Frederick » Detroit
FRED WEBER — Short Stop Stores ...... <+« Inkster
*HARVEY L. WEISBERG - Chatham Super Markets. . Warren
WILLIAM WELCH - Hollywood Super Markets . . .. .. Troy
¢JAY WELCH - Hollywood Super Markets .......... Troy 57 1 -—-2%000
GARY WING - Fisher’s Food Markets . ...... Binmingham
Paat Presidimts “FFiirst We Render, Semviice™
P —— AFD MEMBER
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GUEST EDITORIAL

By EDWIN FINSILVER
President
Fin Brokerage Company

The fish and seafood industry is no longer an
isalletted local industry supplied by local and domestic
prodwction. It is an industry in a world-wide market,
searching for enough productiom to help feed the
people of all nations.

Although, countlless scientific
studies are being made, less is
known about the habits and re-
production of our lakes and
oceans than any other segrment
of the food industry. But we are
begitning to make strides to
help discover this wide reservoir
of potential beneath the water’s
surfiace,

The fish and seafood imdustry
isnow subjected to the azomomic FINSILVER
“pulls” of the world, rather than just the local market

conditioms, immediately effecting the area where one
lives. There are approximately 55 countries producing
fish and seafood today. Their marketpllace is the world.

A perfect example of how the fish and seaffood
industry is effected on a world-wide basis, is when the
Japanese economy was booming. The Japamese were
not only extremely tough competitors in the procure-
ment of all types of seafood products in all countries
where the USA purchases goods, they were also our
own competition hefe in the domestic market.

This caused prices on such products as szlimon,
shrimp, cod fillets, haddock fillets, crab meat, etc.,
to soar all time highs. Our domestic producers were
them caught in an economic bind, faced with higher
labor costs and higher raw product costs on the pro-
duction and, and price ceilings and controls on the
selling end. Many packers found themselves in a
squeeze which left little or no profit.

All packers were also enticed by the lucrative export
market to Japam where they could legally sell at

higher prices and realize a profit. The result was that
(Contirued! on Page 15)

very special

company
company

Some well-known names here.

Their products to be found on just
about everybody's shopping list. And
they're on those lists because
shoppers have given them their
complete approval.

This popularity stems from many
things. Quality merchandise, good
packaging, proper pricing and proper
display, to mention but a few. We
might also modestly add the role of
the food broker.

To keep the consumer buying in any

store, there's a great deal of work
that has to be done and we've con-
centrated our efforts on helping —
being of service in the stores — with
such assistance as product mainte-
nance, rotating stock, giving a hand
with shelf resets, out-of-stock report-
ing, production information, new item

distribution . . . and a great deal more.

We do all of these things with our
experienced, dedicated staff of more
than 60 professionals and our phil-
osophy of “overservice" that's aimed

at performance sales.

We're proud to be in the very
special company of the products
shown above. They're our clients,
many of whom have been with us for
almost half a century. And there's a
reason. We're a very special company,
too. The Pfeister Company,

21415 Civic Center Drive,
Southfield, Michigan 48076

THE PFEISTER CO

Branch Offices in:
Saginaw, Grand Rapids and Toledo.
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EDWARD DEEB

OFF THE DE:B END

Beer Breakage

A controversy has been festering over the past couple of years between
brewers, beer distributors, retailers and the Michigan Liquor Control Com-
mission about the exchamge or refund of damaged beer containers.

It was about that time when the LCC began enforcing Rule 33 which pro-
hibited brewers and distributors from exchamging any damaged, spoiled or
less-than-full beer containers from retailers. While at the same time, retailers
were permitted to exchange similar items for consumers at their own expense.

At a recent hearing of the entire Liquor Control Commiission it was re-
freshing news to learn from Chairmam Stanley Thayer that the LCC recently
passed a motion which permits distributors and brewers to voluntarily replace
damaged beer products . ... to the extent of less tham one full case in any
month, but not more than the aggregate of three cases in-any one calendar
year wilhlaokr prior Commnission appfoval. (Damaged or spoiled beer con-
tainers totalling mote tham three cases at any one time will still require
Commmission approval.)

Brewers and distributors admiit the new policy was revealed at the hearing,
but say now they will not begin exchamging or refunding products until the
LCC notifies them and all SDM licencees of the new rule. The Associated Food
Dealers has writtem to the Commission asking that the new rules be printed
and disttritbwted.

The retailer throughout this controversy, stood in the middle. He was able
to exchamge damaged products for consumers, but the LCC rule prohibited
brewers and distributors from reimbunsimg the merchant for any product
exchamges he may have made.

The AFD has also argued that the rule had been contrary to the laws and
rules of several governmental agencies requiring compamies to stand behind
their products. AFD also argued that when products are being mass diistributed
in case lots, it is difficult to detect any empty or partially full containers.

Retailers should be reminded however, that whemn the new rule is printed and
distributed,iit is not intended for them to take advantage of brewers and beer
distributers. The rule is merely intended to permit exchamge of “legitimately
damaged or spoiled” products on an item by item basis.

We are confident that retailers will use good judgement and not make a
mockery of this new ruling intended to provide some relief for losses they
have been imcurring.



THE MACOMB DAILY
Mt. Clemens (Macomb County)

AREA
NEWSPAPR The Times Herald

K Port Huron (St. Clair & Sanilas Counties)

147/,674* total circulation ... - I
over 450,000 readers daily! 1

ted natioamyly
e ANNON & CULLEN, ING

in DETROIT 3863480 *ABC 9-30-73
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THE PRESIDENT'S CORNER

The Ymportance of Commity Invofvement

By PHIL LAURI

Giving of one’s time to various segments of his
home and/or business commumiities, can be of im-
mense value and satisfaction to individuals who earn
their livelibood in our industry. And it makes no
difference whether you are an owner or employee in
a food store, wholesale company, brokerage or manu-
facturing concern,

How can one become involved, if not already? Let me
reiterate some of the thoughts

of Chatham’s Harvey Weisberg,

AFD past president, which ap-

peared in this column a few

years ago.

Involvement can mean helping
in your church or synagog, a
charity, civic endeavor, the PTA,
government, your political party,
service organizatioms, neighbor-
hood groups or block clubs,
or even your own business asso-
ciation, as the Associated Food Dealers, or DAGMR.

Relating the involvement to our own industry,
there are many ways an individual can be involved.
First of all, one should be in the right frame of mind;
to want to be involved. Secondly, one should not

TIP TOP DIVISION
OF WARD FOODS; INC.
3600 Toledo Ave. @ Detroit
Phone 825-6470

mistake joimimg an organizatiom or serving on a com-
mittee as being involved.

In the AFD, for example, we are involved in
numerous projects designed to make our industry and
commumity a better place to live and work in. These
projects are basically categorized into (1) Member
projects; (2) Industry projects; (3) Consumer pro-
jects; and (4) Commumiity projects.

Within all of the categories, concurrently we con-
stantly consider various types of legislation and law
enforcement which may need to be imaugurated,
modified or even eliminated if necessary. This tends
to make the involvement a little more complicated,
but neverthelless a very importamt part of the asso-
ciation’s planning.

What are some examplles of the involvement pro-
jects in the various categories mentiomed above?

MEMBER - The bad check problem; coupomn hand-
ling; insurance protection; shoppimg cart theft; and
crime to mention a few.

INDUSTRY — Cooperatiom with all the various
food trade associatioms in Michigan, since we feel we
are all part of the same team, and together can get
the job done quicker.

CONSUMER — To constantly provide useful con-
sumer information to the press and the commumity
on our industry; to help teach consumers how to
be better shoppers; and to provide the best possible
products and services. Dialogues and seminars help
to relate the needed information also.

COMMUNITY — Tie progpam tettweenm thhe Dednaitt
Police and the AFD on crime prevention, and the
program to help provide summer jobs for teems, and
giving scholarships to those interested in our industry,
would be examples.

These are just a few of the verious projects or
problems the association is constantly workimg on.

Involvement in these projects can be achieved by
an individual volunteering to joim an organization
with a specific intentiom of actively serving on a
particular committee; or by agreeing to accept re-
sponsibility when asked to contribute your time,
talent or money.

There is much to be done, so let’s get the job
rolling. If you are not already an AFD memtber, we
welcome you as a member. Remember, in umity there
is strength and numbers . . . and numbers seems to be
the name of the game today.
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Farmvern Food Dealer Grassmvam
Mo Successful Avit Dealer

Remember Freddie Grossman?

Well it wasn’t too long ago he was
asuccessfful buyer and merchandiser
for such food chains as Allied
Supermarkets and Food Giant Super
Markets, Detroit.

Today, Fred Grossman is known
as “the bearded barker of Berkikey,”
the owner of Gallery Art Center in
that city and a highly successful art
dealer in his own rigiht.

Recently, Fred glowed with satis-
faction as he completed an auction
that sold 137 pieces of art and paid
a commission of $3,000 to the
SPONSOrS,

“I love it,” he says. “I've been in
the art gallery business now since
1968. And conductimg art awctions
for charitable organizations has
proved to be a very rewardiing aspect
of merchandiising. Because I was al-
ways an admirer of art, it seemed to
e thete ought to be seme way te
humanize the art Busihess, take a
little of the mystery eut of it, and
dash the myth that ealy the Jjee
with the bulging peekeibeok e€an
buy it.”

It would seem Fred Grossmam has
been successful in doing this. In
addition to maintaining the cham-
pagne previews — Gauassiman Huws in-
vited women"s clubs and service
clubs in to the gallery for lunch—
and a lesson and lecture on art,

During the past two years, Gross-
man and his working partaer, Dr.
Henry Sonenshein, Madison Heigfhts
surgeon, have conducted some 200
auctions.

“The 20% of the gross that we
contribute to the charitable organi-
zations who engage us to conduct
auctions for them amounted to
$100,000 in the period of 1972 and
1973, said Grossiman,

Gallery Art Center provides the
art items, prints the tickets, bro-
chures and signs, and even arranges
for a hall if the group doesn’t have
one.

“The only responsibility of the
organization is to get a turnout of
people,” said Grossman, “Sometimes
the sponsor that invites us blows it
and fails to get a crowd, but the re-

sults may be amazing. I remember
one event where only 24 people
showed up —but they bought 60
pieces of art.”

Although no one can predict the
effect the energy crunch may have
on 1974, “we expect to do at least
150 auctions,” said Grossman, “and
I have a hunch that 1974 could
prove to be our biggest year yet.”

Most of the auctioms are held
in Michigan, Ohio, Illinois, Pennsyl-
vania, Ontario (Canada), and some

in Florida.

“We make our auctions happy
and fast-moving affairs. We reserve
certain pieces of art —weecadllthesm
fun items - on which we start the
bidding at $1 to generate interest
and excitement. Opening bids en
other pieces have ranged from $5 to
$8,000.”

Grossman studies the background
of each group for whom he con-
ducts an auction. Accordimgly, he
slants his selection of watercolors,
etchings, oils, lithegraphs, woodcuts

(Continued on Page 117))

KAPLAN'S
[ ]
Wholesale Food Service
EROZEN FOODS e SPARE RIBS
KRAFT PRODUCTS e BEEF SIDES and CUTS
CHEESE SPECIALTIES o FRESH LOCAL PORK
PILLSBURY BISCUITS o LUNCHMEATS & SAUSAGES
BUTTER and OLEO o SMOKED HAM and BRACON
EGGS o SALT PORK
o CHITTERUINGS HOG MAWS
DAILY DELIVERY
Call us or stop in and pick your ownl
2630 Riopelle ® Detroit ¢ WO 1 6561
(In the Eastern Market)

RETALLERS WHY FUSS?

LET THE AFD. PROCESS ALL YQUR COLIRONS
THRU OWR CQURON REDEMRTIQON CENTER
COURONS MEAN CASH!

WE EMRIOY THE HANDICAPPED

434 W. Eight Mile Rd.

Drop Them Off or Mail To:
Associated Food Dealers

Detroit, Mich. 48220
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Around the Town

Kathleen R. Bufton, extension home economist for
the Cooperativve Extension Service of Michigan State
University, has been appointed to the newly-formed
national Consumer Advisory Coumncil of The Kroger
Company, according to an announcement by N. A,
(Mike) Sawall, vice-president of the Detroit division
for Krogert,

Congratulatioms to Glenn Lake, President of the
Miichigan Milk Producers Association for having been
awarded an honorary Doctor of Agriculture degree
recently by Michigan State University.

Harold Lincoln Company, an AFD broker member,
was notiiceably appreciated by the marchers in the
recent 20—mile March of Dimes Wallkathon from
Belle Isle to downtowm Detroit and back. The tired

The Test Of Timec...

Years

Of
Successful
Service

To Slouniter Houses; Whaleszde &
Retoil Markets and Lacker Plants

Whatever Your Prabilems May Be, Call

Darling & Company

3350 Greenfield Road P. O. Box 329
WA 8-7400 Main Post Office
Melvindale, Michigan Dearborn, Michigan

AFD MEMBER

marchers were able to quench their thirst with the
Wyler’s Lemonade provided the Christ Church Youth
Club who donated the proceeds to MOD.

Richard Posthumus was recently appointed as
executiive vice-president of the Michigan Beef Industry
Commission, according to an announcememnt by
Milton Brown, commission chairman.

* * *

Former AFD director Albert Wyffels was recently
presented with a Distinguished Service Award by the
Southeast Exchange Club of Detroit for his work
with charitable organizations and senior citizens.

Lloyd Jackman, formerly corporate health and
beauty aids merchandise manager for Allied Super-
markets, has been promoted to the new position
of corporate general merchandise director for the
Detroit-based chain, according to an amnouncement
by C. Dale Wariman, senior vice-president of sales and
merchandising.

* * *

AFD executive director Edward Deeb was recently
elected to the board of directors of the Michigan
State University Alumni Association, which represents
some 200,000-plus alumni around the world- Deeb
was also recently awarded a Distinguished Setvice
Citation by MSU’'s College of Communication Arts
Alumni Assn,

Charles Williams has joined Sullivan Sales Company
as a sales representative.

Sally Verbrugge, daughter of AFD director and Mrs,
Allen Verbrugge of Verbrugge’s Market, Grosse Pointe,
recently graduated from Endicott Junior College in
Beverly, Mass. with high honors.

Aline Marie Saverino, daughter of AED vice-presi-
dent and Mrs. Phil Saverino, recently graduated from
Butler University with a degree in elementary special
education. She will begin teachimg in Carmel, Ind.
next fall.

To help celebrate Michigan Week, Spartan Stores,
Inc.,, Grand Rapids, an AFD member, distributed
attractive belts featuring the famous Spartan shield.
The promotiom was well received.

* * ¥

The AFD saddened recently to learn of the passing
of David Anbender, attormey and corporate officer
for Great Scott Super Markets, and Lou Massid of
Pure Food Markets. We extend sincereist condolamces
to their families.
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GARLING BLACK LABEL BEEB

Brewed For Winners!

THE ENERGY SAUER:..

Carting Recyclable Aluminum Cans!

¥ The Aluminum Recycling Process Requires
Less Than 5% Of The Energy Used
| To Produce Original Aluminum.

 JOIN GURRECYCLINGS THERMW)!

Phone (517) 652-&161
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THE BELL RINGER

Wonder When There Wil Be A Gas War?

By ALEX BELL

Well, 1 missed the last issue, but I'm back this

time bigger and better than ever, what with a new

printer, computerized mailing, etc.

As 1 listened to President
Nixon’s address about his tapes,
I am willing to bet he will come
out smelling like a rose. It all
boils down to one basic fact:
was he guilty before or after the
fact?

* * *

Bumper Stickers we have no-
ticed: “Visit $an Clemente (you
paid for it).” Also, “Eat more BELL
beans . ... we need the gas”
We are waiting -to see Euell Gibbons, the natural
food nut, eat a pine tree for breakfast.
* % L

What happened to the great American pastime
“streaking?” We had a whole thing we were going to

Let United Daiies Semiice Your
Daiity antl Ice Cream Départments

United Dairies

8145 Greenfield Detroit 48228

Phone 584-7900

do on that bit but suffice it to say, watch the elpmn
o’clock news in living color on channel sex.
* * *

Random thought: When will there be a gas war?

* * *

Special for Tom Giancotti: To find streakers, ym
should take a fleshlight and go bare huntimg, but i
you see a road sign, “Bear Left,” that means timy
have left.

* * #

1 will make one of my fearless predictions after
making a great deal of study. I think that there wil
be no great increase in the price of meat in the next
six months, and that is sticking my neck out a mik.
Besides, the consumers are gtill reJuctant to buy meats.

* % *

I wonder if Chairman Peter Rodino of the Houwse
Judiciary Committee ever said, “Give me those

#%*$+#= tapes.”

Don LaRose of Food Giant tells me that beig
married is just like any other jotb—it makes it easier if
you learn to like your boss.

* * ¥

* *

Miore from Will Rogers, the famous cowboy humuor-
ist: “It takes nerve to be a Democrat, but it talies
money to be a Republican.” (1929)

“Politics has got so expemsive that it takes lots df
money to even get beat with.” (1931)

“I have always maintained that no President can be
as bad as the men that advise him.” (1933)

AED director Gene Matti used to have a girl fiignd
that took Metrical for six month. At the end of tie
six months, she only weighted 83 pounds, casket anxd
all. By the way, Gene turned down the deal of a life-
time. Just ask Mike Giancotti about that one.

This goodie from Tom Violante, the Dom of tie
Main St. mafia: “Nowadays you can’t judge a girl by
the clothes she wears, Therg isn't.enough evidence.”

* * *

The U. S. birth rate has decreased —tttat{'saathitir
pill.

* * *
Eat your heart out Charley Manos.
* * *

Dear John, that"s all she wrote. — ACB



The Food Dealer o May, 1974 Page 13
e ——
— l INCOME PROTECTION
Provides financial security when you're disabled.
PAYS YOU UP TO $800.00 A MONTH
thesee two when you're sick or hurt and can't work. This is TAX-FREE
< 7. CASH for you to spend entirely as you wish—ftor food, clothing,
Omaadldglg your home or for other living expenses. Monthly “paychecks"
can even be used to help pay extra hospital and doctor bills
[DthVSS Of hleedlth that accompany a serious disability.
insuwemopee Your Income Protection Plan covers you in or out of the hospital,
on or off the job. It provides coverage for mental disorders on
Wéeﬁ’ﬂfb n the same basis as any other sickness, pays lump-sum benefits
Tt for the

are awaildblele to
yau as a nteenter
of the
Assoleded
Foodl Dieedlers

loss of eyesight, hearing or limbs, and provides
$1,000.00 for accidental loss of life.

B LIFE INSURANCE PROTECTION

Gives your family the future financial security they need.

PROVIDXES UP TO $50,000.00

in life insurance coverage for you plus up to $3,000.00 for
your wife and $1,500.00 for each child. This plan is the ideal
way to supplement your present life insuranue- estate or, it can
serve as a foundation upon which you can build a comprehensive
life insurance program.

Both of these fime insurance plans are available to you at low
cost. Thanks to the mass purchasing power of the Associated
Food Dealers, you can have this protection at a price below
yvrégt_ otlj gvagyld pay for the same coverage purchased on an
indiv is.

For more complete details on these two outstanding plans of
personal insurance protection, fill out the coupon below and
mall it today.

INSURANCE GROUWP DEPT.

Associated Food Dealers

434 W. Eight Mile Road

Detroit, Michigan 48220 UNDERWARITIEN BY

Please rush full details on the insurance plans available to me as an AFD member. | am Mumﬂl

interested iin:

B Botth Plans. B limcome Protectiion. ® Life Insurance. iihe;‘,anmnythatpayb

Name Life Insurance Affiliate: United of Omaha
MUTUAL OF OBANA INSURANCE COMPANY

Address-. HOME OFFICE : OMANA, NEBRASKA

City

State apP_

FILL OUT AND MAIL TODAY
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SPECIAL REPORT

Yniteeasiting Facts About
U.S. Pet Industry

Did you know the pet populatiom in the United
States numbers over a billion which includes 500
million fish, 40 million dogs, 25 million cats,
6 million horses, 10 million birds and 1.8 million
turtles? Pets, meamimg kept and cared for animals,
not strays, outnumbers the people in the U. S. by
over 2 to 1.

The following are interesting facts about pets and
the pet food'industry. Did you know . . .

Annual pet food sales amoumts to some five billion
dollars. It is brokem dowm as follows: $1.3 billion for
food; $900 for livestock; $750 million for accesso-
ries and equipment; $400 million for medicine and
health supplies; $200 million for grooming; and $350
million for miscellameous.

Sales for pet care as groomiimg and beauty salons,
amounts to some $200 million annually. That pet
hotels, kennels and boardimg houses have become a
boormiimg business. That over 6,000 small animal clinics
employ over 10,000 veterinarians and do sales ex-
ceeding $400 million per year.

That there are over 100 registered pet cemetaries.
Fumerals cost anywhere from $85 to several thousands
of dollars.

That there are rest homes for older pets which costs
owners from $300 a year, and provides attendants,
special diets, landscaped gardens and comfortable
quarters and compatible companionship.

That there are over 7,000 franchised and company
owned pet retail centers doing annual sales of over
$1.6 billion. This does not include supermarkets,
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variety and department stores, drug stores and indi
vidual breeders.

Sales through retail food outlets amounted to some
$1 billion last year.

That in the next five years, pet departmemts in
supermarkets will be one of the 3 to 4 grocery cate
gories to show a 35% gain to nearly $1.5 billion in
sales.

That regardless of advertising, pet owners tend not
to switch pet foods once they find the brand their
pets prefer.

That canned dog food represents 51% of the total
dog food sales. Dry dog food accounts for 34% and
semi-moist dog food for 15%.

That the life span of cats and dogs continue to
lengthen and will soon average 15 years or the equi-
valent of 90 humamn years.

That there are 115 recognized different breeds of
pure bred dogs, and that registrations of pure bred
dogs reached one million in 1970.

With pet foods accountimg for a bigger percemttage
of sales in food stores, we thought this report on pet
foods would be of interest to you.

Five New Supplier.
Members Join AFD

The Associated Food Dealers, Michigan’s largest
food association and service organization, represemtiing
over 2,500 members, wishes to welcome aboard five
new supplier memibers to the association. Their names,
addresses and phone numbers are as follows:

ARROW LIQUOR COMPANY, a division of Heuth-
lein, Inc., distiller and distributor of various liquons
and cordials, 2500 Entemnprise Drive, Allen Park, Mich,
48228 ; phone (@E13) 271-3100.

MOHAWK LIQUEUR CORPORATION, distilller
and distributor of various liquors and cordials, 1965
Porter, Detroit, Mich. 48216; phone (313) 962-4545.

CREAMETTE COMPANY, THE, natiomal produoezr
and distributor of food products, 23091 Norwood,
Oak Park, Mich., local phomne (313) 399-8785.

WIBK-TV, television station, Chanmel 2 in Detroii,
2 Storer Place, Southfield, Mich. 48075; phone (313)
557-9000.

DON JOHNSTONE, INC., dairy distributors, 192
Yorkshire, Birmingham, Mich. 48008; phone (313)
646-5398.

These new members, and all AFD supplier amd
service memfers, and advertisers, deserve your sup-
port and patromage. Please refer to the AFD Sup
pliers’ Directory on Page 18 often. In fact, clip it out
of The Fowld Dealkrr, and post near your phone.
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Guest Editorial

(Cenmbiamget] from Fggeds)

the domestic market was left with short supply of
catiain seafood products which caused a strain on the
ramagining products which were not exported. Thus,
the Ametrican consumet was faced with a choice of all-
time high prices for fish and seafiood.

The retailer, as yourself, was burdened with higher
costs and ceiling which left very little, if any, profit.
And with retail profits at such a low point (one-half
onf one percent), this was unhealthy.

Later, when the Japamese economy recently fell,
witeettwith the onslaught of the energy crisis, their com-
petition for fish and seafood supplies became non-
existtemt. At this point, the American economy also
began suffering from the energy crisis as well. Thus,
the Japamese withdrawal from the marketplace,
coupled with the Ametican economic problems, caused
achange and slow-dewn in the consumers’ purchasing
hebits. The result was hugh overstocks on a humber of
progiets 1n the fish and seafood industry.

Obviously, the fish industry had a major problem
of distributing due to the overstocking. conditions.
Their concerm has been to mowve their products to the
comsumer as quickly as possible. In so doimg, it was
necessary for fish producers and processors to bring
warediouse holdings into balance before the new fishing
season begins. How is this done? Through the age-old
lew of supply and demand. The fish and seafood in-
dustry is currently pricing its products to give the
eapaumer lowest prices in a long time, which results
in excellent values and helps inctease sales volume to
merchants and distiritwtors.

By taking advantage of the new prices, retail food
stores and supermarkets are helping in alleviating the
fish distributiom prolblem upon us today. This means
more high protein, low calorie seafoods are available
gt good prices. Many products are now being offered
that can retail for less than $1 per pound for the
nain course.

The sharp, merchamdiise-minded retailers would be
wise to contact their various fish suppliers to take ad-
vamtage of these excellent buys. Retailers would then
be assisting in providing relief to the fish imdustry,
winile takimg advantage of the low prices.

More important, the retailer will help us stabilize
our industry once again!

Pepsi. Annasunees Rramations

Six executiive promotioms have been annoumced re-
cently by the Pepsi-Cola Metropolitam Bottling Compa-
ny, an AFD member. The new changes are as follows:

Thomas J. Regina has been named divisional vice-
president for Pepsi’s Michigan region.

Robert French was named vice-president for south-
eastern Michigan.

Johm Mynatt was named general sales mamager for
the Detroit and Dearborn regions, while Keith Haslam
was named general sales mamager for swwtheastern
Michigan branches.

Bill Bolter was promoted to sales devellopment
manager and James Lattamzi was named product de-
livery manager for the Detroit and Dearborn areas.

Invitation to Manulacturers, Brokers

All manufacturers and brokers are cordially invited
to submit new products and merchandising ideas
for publication in The Food Dealer. And remember,
low cost, hard-hitting advertising in The Food Dealer
reaches your important Michigan independent gro-
cers, food chains, and beverage store operators.
For advertising information and rates, phone
(313) 542-9550.

Get the facts
about your
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for less

than $70

A Service Recorder Model K takes the
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trucks. It tells you, on a locked, per-

manent record, exactly when a truck

worked and when it didn't—minute by min-

ute—hour by hour. Self-contained. Easy to

install. 8, 12 or 24-hour discs. Write today for FREE Bulletin.

s865

THE SERVICE RECORDER COMPANY
Distributed locally by:
Service Instrument Sales Co.
2366 Eation Gate Rd,
Lake Orion, Mich. 48035 Phone (313) 391-2266
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3 WEEKS N ADVANCE Name-
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Address
Assoclated Food Deslers _
Dewoit, Michigan 48220 State. Ziin

Group Blue Cross - Blue Shield

Avdgilable To All AFD
Members And Their Employees

For those food and beverage merchants who are not aware, Blue Cross-Blue
Shield hospitalization insuramce at low GROUP rates is available to all retail
members of the Associated Food Dealers. The AFD is the only retail food associ-
ation in Michigan which offers the comprehensive Blue Cross program.

For those members who are not on our Blue Cross hospital insurance plan,
call the AFD office so we can explain how you can participate. Retailers who
are not yet members of the Associated Food Dealers, call our office at (313)
542-9550 to join our association (now over 2,300 members strong) and be eli-
gible for our many programs and services.

. g @ -0
MEMBERSHIP  APPLICATION An Invitation to Join A.F.D.
i Through membership in the Associated Food !
Name of Firm Dealers, you can enjoy wide benefits designed to
represent our industry in your community. In
Address ... addition, such services as Blue Cross and all
. types of general insuramce, coupon redemption
City program, weekly newsletter, and a wide variety |
, of other services are available. Call and let us
Owner’s Name ... - tell you about them. Or, clip out the application
Check One: Retailer /] Supplier O3 and mail to:
Do you wish Blue Cross Cowarage? ASSOCIATED FOOD DEALERS ‘1
434 W. Eight Mile Rd.
Yes F] No O3

Detroit, Mich. 48220 — Phone: 542-9550

T e e e e —— o — — —— ———————————— ——— ——— ———————— T ——— ————— -
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GROCERY MANUFACTURERS Representatives of Grand Rapids recently hosted various state

legislators at a luncheon meeting, and a tour of both the Meijer and Spartan Stores' warehouses.

The above phote was taken during the tour of the Spartan warehouse. From left, Tom Quinn,
Spartan vice-president; Dick Church, GMR secretary; Bob Saltsman, GMR treasurer; Rep. Martin
Buth of Grand Rapids; Rep. Edgar A. Geerlings of Twin Lake; Rep. Jelt Sietsman of Grand

Rapids; Raymond Dutmers, Spartan president; and Charles Breihof, GMR president.

look For larger

Plants, Automation

EAST LANSING - Look for
larger food processing plants and
for more and more automation in
food processing.

Important changes in how food
is grown, processed, packaged and
distributed were heralded recently
as Lloyd E. Slater of Radnor, Pa.,
editor of Food Engineering Maga-
zine, summarized and commented
inaNational Food Engineering Con-
ference at Michigan State University.

Slater based his anticipation of
larger plants and more automation
on decreasing availability and rising
costs of both energy and water.

He said that where it is necessary
to operate small plants near to fresh
grown or raised primary food ma-
terials, there will be a need for co-
operative waste recycling with tech-
nical and financial assistance from
both local and federal governments.

"The decreasing availability and
rising costs of two basic commodi-
ties of food manufacture - energy
and water - have created a totally
new realm of engineering trade-offs
which could lead to important
changes in how food is grown, pro-
cessed, packaged and distributed,”
Slater declared.

"Closer coupling between the pri-
mary food source and the processor
should result,” he said.

Art Dealer Grossman

(Continued from Page 9)

and sculptures.

"If my audience,” he says, "is
mainly young people, I would con-
centrate on modern art. This seems
to have a greater appeal. If it,is a re-
ligious group, | go heavy on art that
isreligious orientated.

"Our policy is to stop the bidding
should it reach the retail price one
would have to pay if he came into

n

our gallery. We are one of the few
art auctioneers who do this."

Gallery Art Center carries works
by major artists such as Chagall,
Picasso, Norman Rockwell, Edna
Hibel and Dali. It also carries works
of local artists which includes Bar-
bara Hess Mercier, Spiro Davis, Hugh
Parselle and David Fischel,
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